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Our mission, 
your customers

Streetcar Suburbs Publishing connects and 
informs 100,000 residents in Hyattsville, 
College Park, and Laurel. We love helping 
area businesses reach our readers! 
With a print circulation of nearly 50,000 

households, we get to more homes in 
Prince George’s County than any other 
print outlet, and have 2.5X the in-county 
circulation of the Sunday Washington Post.
Each month, we bring print advertisements 

to nearly every mailbox in Laurel, College 
Park, and the City of Hyattsville for pennies 
per reader.
Using our broad print circulation as a 

springboard, we are expanding our digital 
reach thanks to training and a generous 
grant from the Google News Initiative. 

Serving zip codes

20707
20708
20781

20782
20783
20740



About our
neighborhoods

Hyattsville (circulation 10,400) 
Artists, musicians, and nonprofit professionals mix with young 
families in a revitalized historic district on Route 1 along a former 
streetcar line. Bike trails connect two branches of the Anacostia 
river with local breweries, an independent coffee shop, an 
independent bookstore, and a popular new distillery owned by the 
city clerk. Commercial districts, including a mall, cater to residents 
of new high-rise apartment buildings near metro stations. 

College Park (circulation 9,200) 
Home to the University of Maryland, a state school with more 
than 40,000 students. The Discovery District, a neighboring 
150-acre research park, serves tech businesses and research-
based start-ups like the National Quantum Lab. UMD’s wide 
green campus hosts arts performances, sports games, and 
festivals. The College Park Arts Exchange and a community-run 
independent lending library cater to local residents and families. 
The city boasts thirteen strong neighborhoods each with their 
own civic organization, from Oldtown to Lakeland. 

Laurel (circulation 30,000) 
Founded in 1870, Laurel retains a charming Main Street with 
historic landmarks and thriving new retail. An historic mill 
worker’s house now serves as the Laurel Museum, and art 
exhibitions are held in the opulent Montpelier Mansion. The 
Laurel Park Race Track, current home of the Preakness, hosts 
graded thoroughbred races. To the east, the Patuxent Research 
Refuge is part of one of the largest protected expanses of nature 
in the mid-Atlantic region. Defense is also a part of Laurel’s 
makeup, with Fort Meade next door, and the headquarters of the 
National Security Agency (NSA) minutes away.

Streetcar Suburbs cities are incubators 
for the arts, bright ideas, and 
minority-owned businesses. 

Prince George’s County, one of the top 
two wealthiest majority Black counties 
in the nation, has led Maryland in new 
business formations by a wide margin 
for a decade, helping make Maryland 
the number one state for minority-
owned businesses.  



Associate your brand with a trusted, quality local information source
Our reporters live in our neighborhoods and cover stories readers can verify 
themselves. We carry local event calendars and information on city government 
services — essential reading for every resident. As a quality source of original 
reporting, we regularly win awards from the National Newspaper Association.

Get in front of engaged decision-makers 
Our coverage of local government, local volunteer and activist groups, 
land use, education and the arts – as well as our voter guides – make our 
newspapers must-reads for local decision-makers and community leaders. 

Let residents know you support their community 
Customers appreciate that your advertising dollars support a vital local news 
nonprofit and source of community identity and pride. A long-term campaign 
builds your reputation as a company that gives back locally.  

Why Streetcar Suburbs?

Awards won include top three placements for Best Local News 
coverage in 2022, 2023, and 2024, and first place for Best 
Editorial in 2025.



What advertisers 
are saying

Last winter, Streetcar Suburbs publications helped us to 
capture some of the customers that we would normally 
see in the summer. They offer two different publications 
within our geographic range. Both publications are used for 
municipal announcements for College Park and Hyattsville. 
Knowing that the publication reaches all residents of 
both municipalities has been a huge boost for market 
awareness. They’re a very professional team and they help 
with graphics too. 

Jim Coleman, Riverdale Park Farmers Market

Using the Laurel Independent as an advertising platform 
provides Laurel Mill Playhouse a method to reach out to our 
local audience and build our loyalty base. As a nonprofit 
community organization, we consider the Independent to 
be a valuable, cost effective, and customizable way to 
highlight our theatrical productions.

Maureen Rogers, Laurel Mill Playhouse



Advertising 
Opportunities

Print

Full page
Half page
Impact ad
Basic ad
Economy

Digital

Standard web ads
Billboard
Sidebar
Leaderboard
In-story

Special opportunities
Events calendar sponsor
Newsletter sponsor
BYOFacebook ad
Poll sponsor
Slideshow ad

Contact for more information and pricing

Catie Currie, Business Manager
(301) 284-8611
catie@streetcarsuburbs.news

Kit Slack, Executive Director
(301) 531-5234
kit@streetcarsuburbs.news
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Lack of a� ordable housing
keeps some away from city 
By OLIVER MACK and LILLIAN GLAROS

� is is Part 1 of a two-part series on a� ord-
able housing in College Park. Part 2 will focus 
on the city’s e� orts to address the problem and 
will be published in College Park Here & Now
in October.

Nausicaä Sinclair, a 23-year-old born and 
raised in College Park’s Calvert Hills neigh-
borhood, moved out of her hometown last 
year, she said, because of soaring rent prices.

“I would love to move back to College 
Park,” said Sinclair, who said she hoped to 
� nd an apartment near her parents’ home 
once she decided to live on her own but 
could not � nd one she could a� ord. “I see 

so much additional development, but unfor-
tunately, I’ve not seen that translate to any 
sort of decrease in prices.”

Sinclair, who lives in Baltimore now, isn’t 
the only tenant who has faced housing chal-
lenges because of una� ordable rents in Col-
lege Park. In fact, multiple city o�  cials have 
said the city has a shortage of a� ordable 
housing.

� e de� nition of “a� ordable” varies de-
pending on the source, but the U.S. Depart-
ment of Housing and Urban Development 
(HUD) estimates that tenants and home-
owners should pay no more than 30% of 
their gross income for housing.

In College Park, the median household in-

come is roughly $74,867, according to 2023 
Census estimates. By HUD standards, then, 
housing should cost no more than $1,870 
per month for a household.

For students, household income is far less. 
� ose who work part time make an average 
of $17 an hour, according to Glassdoor. One 
year after graduation, the median income 
for UMD grads is $56,509—nearly $20,000 
higher than the national average, according 
to Niche, which uses data from the U.S. Cen-
sus Bureau, the Department of Education 
and surveys.

Still, for that graduate, 30% of monthly 
income is $1,413 — less than the $1,892 av-

Atworth is  a 451-unit apartment building located next to the College Park Metro Station. Tenants there may not have incomes more than 80% of the area median 
income (AMI).   PHOTOS BY JALEN WADE

SEE AFFORDABLE ON 8 

City council: 
Burnout job?
By SHARON O’MALLEY

� e three College Park City 
Councilmembers who have an-
nounced they will not run for 
re-election in November agree 
that their job as part-time poli-
ticians infringes on family and 
personal time.

Councilmembers Llatetra 
Brown Esters and Susan Whit-
ney (District 2) and John Rigg 
(District 3) decided this sum-
mer to pause their political ca-
reers in favor of spending more 
time with friends and family.

Rigg said the every-other-year 
autumn campaign season has 
hampered his ability to attend 
his son’s soccer games. Brown 
recently accepted a promotion 
with more responsibility. Whit-
ney said she would like to be 
home at dinnertime more often.

By MADI EADES

College Park City Councilmem-
bers spent 45 minutes at a June 
meeting talking about speeding 
cars racing down the 9000 block 
of Autoville Drive, frightening 
pedestrians and running over 
pets. Most of the councilmem-
bers agreed that tra�  c-calming 
measures like speed humps are 
a solution.

Councilmember 
doubles as 
volunteer 
paramedic

SEE RIGG ON 12 

SEE BURNOUT ON 11 
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running success, P.3

Charges fi led in two 
murder cases, P.4

New superintendent 
takes charge, P. 11
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By NANCY WELCH

With all � ve seats on the city 
council at play, voters will head 
to the polls to elect a full roster of 
councilmembers. Early voting will 
take place Nov. 1, with polls open 
from 9 a.m. to 5 p.m. Election Day 
is Nov. 4, and polls will be open 
from 7 a.m. to 8 p.m.

Laurel residents must cast bal-
lots in the ward in which they live. 

Polling for both early voting and 
the general election will take place 
at the following locations:

Ward 1: Joseph R. Robison Lau-
rel Municipal Center, 8103 Sandy 
Spring Road

Ward 2: Robert J. DiPietro Com-
munity Center, 7901 Cypress 
Street

Alternatively, voters may apply 
for a mail-in ballot. � e Laurel 

Board of Election Supervisors 
must receive applications no later 
than noon on Tuesday, Oct. 28. 
Voters who are unable to submit 
an application by the deadline 
can apply for an emergency mail-
in ballot. 

For complete information on 
both regular and emergency mail-
in ballot applications, as well as 
instructions, go to tinyurl.com/
y4dt28nr (instruction forms and 

applications for ballots are avail-
able in both English and Spanish) 
or email the board at elections@
laurel.md.us. 

CANDIDATES FOR CITY 
COUNCIL
Laurel City Council includes one 
At-Large seat and two seats each 
for Wards 1 and 2. All � ve incum-
bent councilmembers are run-
ning for reelection.

WARD 1 CANDIDATES
Sheila Car-
roll: In re-
sponse to � e 
Laurel Inde-
pendent’s re-
quest for com-
ment, Carroll 
submitted this 

statement: “Fourteen-year Laurel 
resident, Navy mom and leader-

SEE MAIN STREET ON 6 

City council seats at play in November election

By JOE MURCHISON

Laurel’s Main Street has a new look, with bump 
outs safeguarding intersections and new banners, 
including three that honor hometown heroes.

� e city has installed 17 bump outs — car-sized, 
crescent-shaped curb extensions  in place of 
parking lanes at intersections. � ey serve as traf-
� c calmers and improve the sight lines for driv-
ers turning onto Main Street, explained � omas 
Helms, assistant director of the Department of 
Public Works. � e bump outs help prevent “cars 
having to creep out so far,” Helms said, for drivers 
to see oncoming tra�  c. 

Helms said the city received feedback from resi-
dents about the need for greater visibility at the 
intersections.

Each bump out is covered with mulch and 
crowned by a large limestone rock. “I think this 
gives it a nice aesthetic appeal,” Helms said.

� e city’s new banners feature the logo for a 
soon-to-be-announced � ve-year strategic plan, 
Natalie Williams, director of the city’s Department 
of Communications, said. � e logo has two slogans 
— Laurel � rive and Progress through People — 
and the image of a butter� y alighting on a � ower. 

Banners also hang on Cherry Lane, Van Dusen 
Road, Laurel Place and Mulberry Place. 

New looks for 
Main Street

SEE ELECTION ON 15 

By KATIE V. JONES

While the city’s Greenview Pool closed to 
its human guests after Labor Day, dogs of 
all breeds and sizes were welcomed Sept. 
6 to take a swim and have some fun dur-
ing Doggie Dip Day.

“It is a great event,” Bill Bailey, direc-
tor of Laurel’s Department of Parks and 
Recreation said. “It’s fun to watch. It just 
grows year to year.”

Tracey Stein’s dogs, Lexi and Raven, 
could barely hide their excitement when 
they arrived at the pool, with each jump-
ing into the water, willing to retrieve balls 

thrown by Stein and her husband, Rob-
ert.

“We come every year,” Stein, of Laurel, 
said. “� ey could care less about others.
� ey are here for doggie dip day.”

Walter, a 4-year-old Bernese Mountain 
dog, enjoyed doing several doggie pad-
dles around the pool. 

“He loves to swim. � is is his favorite 
time of year,” Adrienne Yip, of Baltimore, 
said, adding that he also liked food, as he 
left the pool only to visit the concession 
stand.

After the last doggie paddle, the pool 
will be drained for the season.

“� e dogs are like little kids,” Council-
member Kyla Clark (Ward 2) said, who 
attended along with Christine Johnson, 
(At-large), along with Ward 1 Council-
members Adrian Simmons and James 
Kole.“ � ey have happy puppy faces.”

Doggie Dip Day makes a splash

Top: Teddy Clark, of Rockville, with Chase 
in the pool and Everest watching.
Above:  Melissa Lazo, of Laurel, poses 
with Rocky   KATIE V. JONES

By NIGEL F. MAYNARD

W hen Hyattsville native Blake Sloane 
left to attend Binghamton Univer-
sity in upstate New York, he fully 

intended to study music and one day work in 
Hollywood, scoring, arranging and assembling 
pieces to produce something greater than the 
sum of its parts. Along the way, though, he 
found something he loved just as much as mu-
sic: woodworking.

Today, Sloane is the owner of Forty � ird 
Place, a small woodworking studio that produc-
es small everyday pieces, such as trays and wall 
art, as well as larger items, like dining tables, 
chairs, built-in cabinetry and bath vanities. He 
is also known for indulging whimsical and un-
conventional customer requests — a live-edge 
bar top or wood mosaic feature walls, for ex-
ample — that help spaces feel special.

� is is why Nicole Tysvaer, co-founder and 
CEO of Symbi Homes in Cabin John (and prior 
co-owner of the now-shuttered Hyattsville-

based remodeling company Galaxy Homes), is 
a frequent collaborator with Sloane.

“I absolutely love Blake's pieces,” said Tys-
vaer, who has commissioned the craftsman 
no fewer than six times. “He's a very talented 
artist and craftsperson with a wonderful de-
sign eye and great attention to detail. I also 
appreciate that Blake prioritizes sustainabil-
ity; he has used reclaimed wood materials on 
most of our projects.”

Sloane's woodworking journey largely hap-
pened by accident, though its foundation was 
laid many years ago. 

“I went through the tech program at [Eleanor 
Roosevelt High School], and we had some really 
great shop classes there, so that kind of started 
it,” he said. “Even before that, my dad used to re-
� nish furniture and was into collecting antiques 
and stu� , so I've always used my hands.”

Sloane said his old Nicholson Street child-
hood neighborhood was a hotbed for contrac-
tors, makers and tinkerers, which played a role 
in his development. “When we were living here, 

there was my dad's good buddy Ralph, who was 
a contractor, and next door to him this guy Bob 
was a contractor, and Jim on the corner was a 
mechanic,” he said. “Everyone was real hands-
on with everything all the time, you know, so it 
was kind of that growing up around everyone 
helping each other out with their projects.”

After graduating from Binghamton University 
in 2003, Sloane moved to Chicago to pursue his 
music career and to start a rock and roll band 
with his friends. Chicago, they felt, would be less 
competitive and friendlier than New York. For 
the next eight years, Sloane played in two bands 
— Great Perhaps and Pool of Frogs — all over 
the city and even did some small tours.

At the suggestion of a friend, Sloane started 
volunteering at a building materials resource 
center, not unlike Community Forklift. In a mat-
ter of weeks, the center created a position for 
him to help start a shop training program for ex-
o� enders. Participants salvaged wood from old 
houses and buildings and then took the boards 
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Hyattsville Grant Opportunities

THRIVE GRANT
The Thrive Grant is designed to fund initiatives created by 

individuals, organizations, and businesses that encourage 

healthy lifestyles in the Hyattsville Community! Go to 

Hyattsville.org/grants for more info and to apply by the 

October 3 deadline.

CORRIDOR INVESTMENT GRANT
Hyattsville’s Corridor Investment Grant Program provides 

grants of up to $5,000 to businesses, non-profits, and 
grants of up to $5,000 to businesses, non-profits, and 

community members for creative placemaking projects, 
community members for creative placemaking projects, 

programming, or business development strategies. The 

application opens on Monday, September 22 with a 

deadline of Friday, October 24. Visit hyattsville.org/CIP to 

Oportunidades de Subvenciones

It was a wonderful start to the school year as Hyattsville Police officers were there greeting students and building strong connections with the com-

munity! Have a safe and successful year! | ¡Fue un comienzo maravilloso del año escolar, con los agentes de policía de Hyattsville allí para dar la bien-

venida a los estudiantes y establecer conexiones fuertes con la comunidad! ¡Que tengan un año seguro y exitoso!

LA SUBVENCIÓN THRIVE
¡La subvención Thrive está diseñada para financiar iniciativas 

creadas por individuos, organizaciones y negocios que 

fomenten estilos de vida saludables en la comunidad de 

Hyattsville! Visite Hyattsville.org/grants para obtener más 

información y enviar su solicitud antes de la fecha límite para 

aplicar del 3 de octubre.

EL PROGRAMA DE SUBVENCIONES PARA LA INVERSIÓN DE 

CORREDORES DE HYATTSVILLE (CIP)
El Programa de Subvenciones para la Inversión de Corredores 
El Programa de Subvenciones para la Inversión de Corredores 

de Hyattsville ofrece subvenciones de hasta $5,000 a 
de Hyattsville ofrece subvenciones de hasta $5,000 a 

empresas, organizaciones sin fines de lucro y miembros de la 

comunidad para proyectos creativos de creación de espacios, 
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SEE SLOANE ON 10 

New PGCPS 
head focused 
on sta�  ng

MEET OUR NEW LEAD 
EDITOR:  See ‘News 
Briefs’ for this story and 
more, P. 2 

GOODBYE, CELL 
PHONES!  Hyattsville 
Middle to try out a locked-
pouch program, P. 3

Hyattsville native Blake Sloane, of Forty � ird Place, crafts functional pieces for homes

From wood to art

By ZEPHAN MATTESON

� e new head of Prince George’s 
County Public Schools (PGCPS) 
will focus on sta�  ng during his 
year as interim superintendent.

Shawn Joseph, whom County 
Executive Aisha Braveboy ap-
pointed in June after Millard 
House II stepped down, point-
ed to teacher sta�  ng and a 
shortage of school bus drivers 
as major issues in the county.

“Our community has to re-
member, we're one of the larg-
est bus � eets in the nation,” Jo-
seph said. “We've been actively 
and aggressively recruiting, and 
we’re optimistic that by the end 
of the semester, we'll get our 
numbers dramatically down.”

� e new superintendent noted 
that the school district is 90% 

Audit committee 
to recommend 
more reporting, 
system upgrades
By KIT SLACK

Hyattsville is one of 26 Mary-
land towns and cities, out of 
156, that did not turn in last 
year’s audit on time, according 
to the state’s July 2025 review. 

Late audits, as well as the 
fast-growing costs of both new 
buildings and retiree medical 

SEE SUPERINTENDENT ON 11 

SEE AUDIT ON 11 

Blake Sloane uses many types of wood in his woodworking studio, Forty Third Place, to create custom and 
unconventional requests, such as solid ash cabinets (top right) and decorative wall panels (right).  NIGEL F. MAYNARD; 

CABINET PHOTO COURTESY OF EMILY HELPBURN



Print Advertising Placements

Full page
10 in x 14 in

Half page
10 in x 7 in

Impact
6 in x 4 in

or 4 in x 6 in

Basic
4 in x 3 in

Economy
4 in x 2 in

1 month..........................  $695
   2 newspapers.............  $1345
   3 newspapers ............  $1940

3 months.......................  $650
   2 newspapers ............ $1245
   3 newspapers ............ $1795

12 months.....................  $595
   2 newspapers ............ $1150
   3 newspapers ............ $1645

Add color......................  $75
   2 newspapers ............ $125
   3 newspapers ............ $150

Rates in chart represent cost per newspaper. 
20% additional cost for preferred placement. 

1 month..........................  $385
   2 newspapers.............  $725
   3 newspapers ............  $1025

3 months.......................  $340
   2 newspapers ............ $640
   3 newspapers ............ $910

12 months.....................  $300
   2 newspapers ............ $570
   3 newspapers ............ $800

Add color......................  $50
   2 newspapers ............ $75
   3 newspapers ............ $95

1 month..........................  $145
   2 newspapers.............  $285
   3 newspapers ............  $415

3 month.........................  $140
   2 newspapers ............ $270
   3 newspapers ............ $385

12 month.......................  $130
   2 newspapers ............ $245
   3 newspapers ............ $350

Add color......................  $50
   2 newspapers ............ $75
   3 newspapers ............ $95

1 month..........................  $79
   2 newspapers.............  $155
   3 newspapers ............  $225

3 month.........................  $75
   2 newspapers ............ $145
   3 newspapers ............ $225

12 month.......................  $70
   2 newspapers ............ $135
   3 newspapers ............ $195

Add color......................  $20
   2 newspapers ............ $45
   3 newspapers ............ $55

1 month..........................  $48
   2 newspapers.............  $93
   3 newspapers ............  $135

3 month.........................  $45
   2 newspapers ............ $87
   3 newspapers ............ $125

12 month.......................  $42
   2 newspapers ............ $78
   3 newspapers ............ $115

Add color......................  $15
   2 newspapers ............ $25
   3 newspapers ............ $30



Digital Advertising Placements

Billboard
2000×500 px

per month.....................  $600

Sidebar
300×250 px

per month.....................  $250

Digital

Standard web ads
Billboard
Sidebar
Leaderboard
In-story

Special opportunities
Events calendar sponsor
Newsletter sponsor
BYOFacebook ad
Poll sponsor
Slideshow ad Leaderboard

970×250 or 728×90

per month.....................  $400

Story Embed
728×90

per month.....................  $400

BYOFacebook

Your most recent Facebook post will appear on our site in several optimized 
formats. Your ad refreshes when you make a new post for dynamic and 
fresh content.

Price varies depending on desired ad size; starts at $400/month

Poll sponsor

This interactive poll lets readers jump in and share their take. You can 
sponsor a Streetcar Suburbs poll, or create your own.

Starts at $500/month

Slideshow

Realtors and automotive sales, this one is for you. Show off what’s available 
for sale with an unlimited number of photos!

Starts at $600/month



Special advertising opportunities 
for community champions

Email newsletter sponsorship — 
The Streetcar Spotlight
Sponsor our email newsletter that informs 
residents weekly about local breaking news 
and events. Our newsletter is delivered to 1,200 
residents and growing, with an average open rate 
of 50%. 

Rate: $200/month
minimum 6-month commitment 

Community calendar sponsorship
Become known as the leader who supports the 
local arts ecosystem by sponsoring our beloved 
community calendars in all three print newspapers 
as well as digital.

Rate: $500 a month 
minimum 3-month commitment



Inbox Insider
Newsletter sponsorship 
($200) + one sidebar digital 
ad ($250)

Rate: $400/month — a savings 

of more than 15%

minimum 6-month commitment 

Main Street 
Supporter
Impact color ad in two 
newspapers ($360) + one 
sidebar digital ad ($250)

Rate: $500/month — a savings 

of more than 15%

minimum 3-month commitment

Local News Leader
Half page color ad in two 
newspapers ($865) + one 
leaderboard digital ad 
($400)

Rate: $950/month — a savings 

of over $300!

minimum 3-month commitment

Press Patron
Half page color ad in three 
newspapers ($895) + one 
billboard digital ad ($600) + 
one sidebar digital ad ($250)

Rate: $1500/month — a savings 

of $250!

minimum 6-month commitment

Civic Superhero
Full page color ad 
each month in all 
three award-winning 
newspapers ($1795) 

+
Community calendar 
sponsorship ($500) 
+
Choice of one special 
digital ad format (BYO 
Facebook, Poll Sponsor, or 

Slideshow, $400-600) 

+
One story embed digital 
ad ($400)

Rate: $2800/month —  

a savings of 15%!

minimum 6-month commitment

Special package deals  
for long-term advertisers


